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Abstract 

 

Entrepreneurship, which has many forms and definitions, has become a popular career 

path all over the word and has become a primary focus of attention for scholars 

interested in “international entrepreneurship”.  This report provides an introduction to 

international entrepreneurship as an academic field and to research into 

entrepreneurship in multiple countries (i.e., cross-country comparisons of the nature and 

extent of entrepreneurial activity). 

 

Entrepreneurship, which has many forms and definitions, has become a popular career 

path all over the world and there has been intense interest in the subject shown by 

researchers and policymakers in both developed and developing countries.  Among the 

areas that are being studied is “international entrepreneurship”, which Oviatt and 

McDougall defined as “(…) the discovery, enactment, evaluation, and exploitation of 

opportunities—across national borders—to create future goods and services”.
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   Hessels 

has explained that, as a field of research, international entrepreneurship involves 

“research into entrepreneurship in multiple countries (cross-country comparisons of the 

nature and extent of entrepreneurial activity) and research into cross-border 

entrepreneurship (international activity of SMEs and new ventures)”.
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It is believed that international entrepreneurship first appeared in the literature in the late 

1980s and began as a response to evidence that technological advances and cultural 

awareness were driving new ventures beyond their more familiar domestic environments 

toward entering previously untapped foreign markets.
4
  McDougall and Oviatt noted 

research activities under the umbrella of international entrepreneurship expanded beyond 

“new venture internationalization” to include topics such as national culture, alliances 

and cooperative strategies, small and medium sized company internationalization, top 

management teams, entry modes, cognition, country profiles, corporate entrepreneurship, 

exporting, knowledge management, venture financing and technological learning.
5
  They 

also reported that international entrepreneurship research had quickly become multi-

disciplinary and attracted the interest and resources of researchers in the areas of 

international business, entrepreneurship, anthropology, economics, psychology, finance, 

marketing and sociology.  Another indicator of growing interest in international 

entrepreneurship has been the increased coverage of the topic in leading academic 

journals and the launch of a completely new journal, the Journal of International 

Entrepreneurship, dedicated specifically to the field.
6
 

 

As noted above, cross-country comparisons of entrepreneurial activities is an important 

focus of international entrepreneurship research and those involved in this area have 

found considerable differences between countries on a variety of factors including the 

extent to which entrepreneurship is “growth” or “innovation” oriented.
7
  As a result, 

commentators have recommended that it is essential for scientists, policy makers and 
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entrepreneurs to collect and analyze additional information on the factors that influence 

the emergence of the various types of entrepreneurship and the economic outcomes of 

each type.
8
  

 

Mueller and Thomas have observed that while entrepreneurship has clearly become a 

popular topic around the world a number of interesting and important questions regarding 

entrepreneurial activities and formation of new ventures remain to be answered with 

respect to countries other than the US.
9
  They noted, for example, that much work needs 

to be done in understanding whether various theories regarding human motivation and 

performance developed in North America can be usefully applied in other countries 

where cultural, social and economic conditions are quite different.  Another interesting 

question they raised is the need to identify whether, at the national and regional level, 

there is an adequate supply of “prospective entrepreneurs” (i.e., individuals with the 

requisite personal characteristics and ambitions to identify and exploit opportunities and 

initiate new business ventures) to justify programs that might be implemented to 

encourage entrepreneurial activities.
10

 Unfortunately, at least in the eyes of researchers 

such as Mueller and Thomas, “with a few exceptions, international comparative studies 

of entrepreneurship are rare, hampered by barriers such as difficulty in gaining access to 

entrepreneurs in other countries, high expense, and lack of reliable secondary data”.
11
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